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Branding of tourist 
destination. Research area 
– social sciences. EСTS - 5 
credits 
The main objectives of this 
course is to the formation 
of students' knowledge 
about the basic concepts in 
the field of the marketing 
and branding of a tourist 
destination, about the main 
types of tourist brands, the 
content and features of 
their formation, essence 
and their specifics. 

Descriptions of PICASP courses 



Students 
developed 

concepts of brands 
of Kazakhstan 
famous tourist 

destinations and, 
as a result, 

designed tourist 
websites for the 
territories. The 

photos show the 
defense of the 

Mangystau region 
project 





Excursion activity. 
Research area – social 
sciences. EСTS - 5 
credits 
The main objectives of 
this course is to 
familiarize students 
with the content, 
preparation and 
procedure for 
conducting various 
types of excursions, as 
one of the main 
organizational forms of 
activity of public and 
private tourist and 
excursion structures. 









Regional studies. Research area – 
social sciences. EСTS - 4 credits 
The main objectives of this course is 
to acquaint with the main sources of 
local history information necessary 
for compiling tourist and excursion 
programs; methods for analyzing the 
information received; give a 
minimum amount of information 
about the native land as a whole: 
historical and cultural ties, political, 
economic, social life in the region, 
tourist and recreational (natural and 
historical and cultural) resources for 
the development of domestic and 
international tourism in Kazakhstan 



Students developed booklets and souvenirs for Kazakhstan tourist 
destinations based on the results of local lore and history research 
and recreational assessment of the territories. The photos show the 
defense of projects of the Burabay and Aral Sea regions. 



Goal of training course 
«Professional skills of a tour guide» 

•Reveal the 
features of 
the 
professional 
skills of a 
tour guide 



Relevance of the course 
The purpose of the guide training process is to teach not only technical 
skills and methods of preparing and conducting excursions, but also to 
help each specialist improve their knowledge and communication skills 
necessary in the profession of a tour guide.  

It is important to organize activities in such a way that the 
employee who comes to the excursion institution not only 
maintains, but also continues to increase the value and prestige of 
his specialty.  

In order to strengthen the basis that allows to successfully carry out 
excursion activities, adapt and transform it in accordance with the 
changes occurring both in the world and taking into achievements in 
various areas of human activity. 



Course program 
№ Title of topic  Duration 

1 Modern competencies of a tour guide 1 a.h. 

2 Excursion methodology and ways to improve it  2 a.h. 

3 Innovations in excursion technology  1 a.h. 

4 Psychological characteristics of the personality of the 
tour guide 

1 a.h. 

5 Skills and abilities of a tour guide 1 a.h. 

6 Style and image of a successful tour guide 1 a.h. 

7 Speech and non-speech techniques of communication of 
the tour guide 

1 a.h. 



The course may be useful to practitioners involved in 
tourism and excursion activities, teachers of tourism 
disciplines, and also students of tourism specialty. 



1. At the end of the course, the 
student should know: 

- modern trends in the development of 
excursion business, 
 

- psychological characteristics of the personality 
of the tour guide and tourists, 
 

- modern information technologies and 
innovations that are used in excursions 



2. At the end of the course, the 
student should be able to: 

- adapt existing classical methods and techniques for working with 
excursionists for a specific audience and excursion, taking into account 
modern trends and tendencies; 
 

- form your image and self-presentation in the eyes of excursionists, 
depending on the excursion audience and the goal set before the start 
of the excursion. 

 
3. Personal and key skills: increasing the level of cultural, moral and 
professional self-development and self-improvement. 
 
Methods: discussions, analysis of real case studies from excursion practice 



Thank you for your attention! 
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